DART Electric Bus Recap
Google Analytics 
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Social Media 
Facebook
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Twitter (17 tweets)
[bookmark: _GoBack]Engagements: 2,667
Impressions: 42,446

Instagram (5 posts)
Likes: 236
Reach: 1,001
Impressions: 1,602
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Reactions, Comments, Shares and More

These actions will help you reach more people.

= Reactions ~ Comments == Shares == Other
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Post Reach

‘The number of people who saw any of your posts at least once. This metric is estimated.
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