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In response to the challenges presented by the pandemic, DART pivoted from the hands-on characteristics of past contests to 
a virtual approach. The contest theme, “Everyday Heroes Ride DART,” amplified the efforts of essential workers who kept 
North Texas moving during the pandemic. 

Website
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Website

The artwork was presented in a virtual gallery.
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DART made a total of 41 posts on its social media 
channels – Facebook, Twitter and Instagram. 

Social Media

64,223 Impressions

1,659 Engagements
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The contest was promoted, and the winner’s artwork highlighted, on DART assets including rail interiors, bus interiors and 
windscreens at DART stations.

Rail Interiors 
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Bus Interiors
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Windscreens
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In conjunction with the Dallas Museum of Art, DART hosted a virtual recognition event extend apersonal touch that 
characterizes the contest. The video included personal messages from DART’s President & CEO and a Board member –
and of course highlighted the work of the winners along with personal biographies. The viedo was complemented by a 
limited, socially distanced DART Family Day at the Dallas Museum of Art. 

Virtual Recognition Event

1,350 Page Views

https://www.youtube.com/watch?v=rSMVwHYXwVA

https://www.youtube.com/watch?v=rSMVwHYXwVA

