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Target Audience
The Lynnwood Link social media campaign was created to attract ridership to the 
extended 1 Line. The extension included four new platforms connecting King and 
Snohomish counties through the cities of Shoreline, Mountlake Terrace and 
Lynnwood. Riders included seasoned travelers, familiar with the 1 Line and other 
Sound Transit services, and new riders who would be using public transit for the 
first time.
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Creative Strategy
We wanted to show people how the 1 Line extension to Lynnwood would help 
make their lives easier and places to go more accessible. We identified key parts of 
the rider journey based on data-driven research, provided some behind-the-
scenes moments with internal teams and a few community-driven human-interest 
pieces to show the variety of benefits additional public transportation would bring 
to the area. 
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Show the people who make it happen
One thing that separated this campaign from our other work was the direct focus on featuring people in our creative. Often 
our rail activation content would focus on the vehicles. Our research showed that our social audiences enjoyed seeing 
people out in the field or sharing their stories, even if it made the content a little longer. 
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Facebook
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Instagram
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Instagram Stories
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X/Twitter
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LinkedIn
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Impact Results: 7-Week Campaign (YoY)
Campaign dates: July 22 – Sept. 13, 2024 

Total posts: 115 (+7%)

Total impressions: 5.1MM (+66%)

Reactions, Comments and Shares: 22.4K (+46%)

Link clicks: 13,266 (+429%)

Total ridership on opening day: 27K

Total ridership 2 months post opening: 500K+
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