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Target Audience

The Lynnwood Link social media campaign was created to attract ridership to the
extended 1 Line. The extension included four new platforms connecting King and
Snohomish counties through the cities of Shoreline, Mountlake Terrace and
Lynnwood. Riders included seasoned travelers, familiar with the 1 Line and other
Sound Transit services, and new riders who would be using public transit for the
first time.




Creative Strategy

We wanted to show people how the 1 Line extension to Lynnwood would help
make their lives easier and places to go more accessible. We identified key parts of
the rider journey based on data-driven research, provided some behind-the-
scenes moments with internal teams and a few community-driven human-interest
pieces to show the variety of benefits additional public transportation would bring
to the area.
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Show the people who make it happen

One thing that separated this campaign from our other work was the direct focus on featuring people in our creative. Often
our rail activation content would focus on the vehicles. Our research showed that our social audiences enjoyed seeing
people out in the field or sharing their stories, even if it made the content a little longer.
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@T'® Liked by therealorcacard and others &P Liked by kemetrobus and others
soundtransit The #SnoCoLink features the artwork of soundtransit Recently, a group of riders with disabilities,

Buster Simpson, Mary Lucking, Kipp Kobayashi, Claudia travel trainers, Orientation & Mobility Specialists, and
Fitch, Preston Singletary, Long Gao and Sam Trout... more service dogs-in-training visited our new stations... more
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@B Liked by showbrazil_official and others

soundtransit We've come a long way since the 1 Line
extension to Lynnwood groundbreaking. Take a look at how
the #SnoColLink has progressed over the years... more
August 6
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Facebook

= ?ound Transit

Rae

With 4 new stations from Lynnwood City Center to Shoreline South/148th, 1 Line trains will run:
w Every 8 minutes during peak.

= 10 mins midday and on weekends.

w Late night and early moming service is every 12— 15 minutes.

Here are a few tips on how to ride and transfer on the new 1 Line extension to lynnwood.

= ?aund Transit

Our role in supporting regional growth goes beyond delivering a great ride. We strive to foster livable
communities around transit by supporting opportunities for transit-oriented development and
near our stations.

Land used for construction of the Lynnwood City Center Station is set to become 167 units of

serving households eaming 30%-60% area medi ome, pending Board
approval. Leam more about the proposed development he

Sound Transit x Sno-Isle Libraries 1 Line Safety Poster Contest | Sound Learn more
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Instagram
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soundtransit
olink is offially up and
Head over to our stori
more on the opening day and see y
later for the 1 Line Night Market

dimatepledgearena
So exciting! &
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979 likes

soundtransit

soundtransit E

The urban oasis that is Silver Lake is a
can't-miss destination, and with the
Lynnwiood Link opening on Aug. 30,
you'll soon have more choices on how
to get to this incredible spot.

¢ in bio for more info. £LifeSTyle
#SoundTransit
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Original audic

soundiransit

T #5noColink community, what do you

love about your neighborhood? Let us
lnow in the comments! #1Line
#SoundTransit
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Instagram Stories
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Thanks for riding #SnoColink to
@flysea from Mountlake Terrace
today! Safe journey!
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B Thanks to another one of my teammates for being my

talent for content. "N
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This is the

D Line

to Lynnwood
City Center.

= I'msigning off for the night. Stay safe and

T see you next time. ,n
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X/Twitter

= Sound Transit- 8 & &

We're counting down the days to Aug. 30! Want to celebrate the opening
of the 1 Line extension to Lynnwood with us? More info on opening day
activities here:

= Sound Transit- 8 & &

Friday marked the start of service on the new 1 Line extension to
Lynnwood! It was a great day (and night!) celebrating community and
progress on transit expansion projects that connect more people to
more places in our region.

Lynnwood

Mountlake Terrace

0:01/0:49 ofx & 3
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Linkedln

Sound Transit
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#5SnoColink is officially up and running. More choices, more ways to get
there: https://Inkd.in/grPnGP5M.

kY

7 others

ceo

Sound Transit
o

The Lynnwood Link features the work of Buster Simpson, Mary Lucking, Kipp
Kobayashi, Preston Singletary, Claudia Fitch, Long Gao and Sam Trout.

Here are a few installation photos as we get ready for opening day, and read more
about Sound Transit's art program, STart: https://ow.ly/Znt350SUiBB.

Buster Simpson, "Flow”
Mary Lucking, "Octavia's Garden"
Kipp Kobayashi, "ReforeStation”

Claudia Fitch, "City Hummingbird"

Preston Singletary, "Generational Confluence”

nd Transit

Recently, a group of riders with disabilities, travel trainers, Orientation & Mability
Specialists, and service dogs-in-training visited our new stations and a train to learn
about Link accessibility features,

Feedback provided 2t accessibility familiarization events like this one helps to ensure
service is accessible to everyone, #SnoColink

For more info on transit accessibility: https://Inkd.in/g3NKxMuh
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Impact Results: 7-Week Campaign (YoY)

Campaign dates: July 22 — Sept. 13, 2024

Total posts: 115 (+7%)
Total impressions: 5.1MM (+66%)
Reactions, Comments and Shares: 22.4K (+46%)

Link clicks: 13,266 (+429%)

Total ridership on opening day: 27K

Total ridership 2 months post opening: 500K+
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Thank you.
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