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EXECUTIVE SUMMARY

This social media marketing campaign was designed to increase engagement with current and prospective transit riders while fostering a
stronger connection between the agency, local businesses, and the community. Recognizing the need for a more personalized approach to
public transit marketing, the campaign humanized the rider experience by sharing real stories and feedback, creating an authentic connection
with the audience. The campaign utilized cost-effective, visually engaging content on social media to highlight the wide range of destinations
MVTA connects to while showcasing local businesses near the transit system.

The strategy focused on four main pillars: personalization through storytelling, community engagement and feedback solicitation, partnerships
with local businesses, and effective visual storytelling. By featuring rider experiences and local businesses in social media posts, the campaign
encouraged direct interaction and built a sense of inclusivity. These tactics helped foster a deeper understanding of how public transit can be a
gateway to various destinations, from essential services to jobs and local products.

The results of the En Route social media campaign were impressive, with increased ridership on targeted routes, boosted public awareness,
and stronger engagement from both current riders and potential new customers. Social media posts reached thousands, driving significant
interaction and prompting riders to explore more of what MVTA offers. The campaign’s combination of creativity, efficiency, and community-
centric messaging led to increased ridership, better customer feedback, and a greater sense of connection with the community. This was
further exemplified by commentary from followers recognizing friends, family, coworkers, etc. featured on the MVTA social channels. The
increased comfort encouraged sharing, messaging, and outreach.

MVTA's En Route social media campaign stands out for its innovative approach to public transit marketing. By creatively combining rider
storytelling with local business promotion, it successfully met the challenge of bridging the gap between public transit and community
engagement. With its strong results and cost-effective execution, the campaign is an important, prime example of the power of social media to
engage, educate, and inspire positive change in public transit.



ORGANIC MEDIA

Several posts with consistent branding were shared on our social media channels each month highlighting all
the destinations MVTA can take you.
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RIDER STORIES

Rider stories from those who use the highlighted route of the month are shared on social media.
This approach helps humanize the routes, showcasing the real people and experiences behind
our services.
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FRANKIE'S ROUTE

As a clinical assistant at Health Partners Tria Rehab,
Frankie began using the bus when he had car issues.
What started as a necessity quickly became a game-
changer, making him appreciate the transit system
even more. He also uses the bus for leisure, attending
events, or having dinner in downtown Minneapolis.
Public transportation has become his primary form of
transit, and he finds it more convenient and sustainable
than a car.

His passion for change extends beyond his daily
commute. He advocates for green solutions and finds
the bus to be much more climate-friendly. Frankie's
commitment to helping others is evident in his efforts
to assist people in registering to vote, emphasizing his
belief in the power of community action. Frankie feels
fortunate to have access to the bus. Public transit offers.
safety and convenience that personal vehicles don't,
providing affordable access to healthcare, jobs, and
recreation. He believes in the potential of public transit
to reduce infrastructure burdens and provide essential
services to the community. Frankie has consistently
advocated for green solutions, and the bus fits
perfectly with his values, being more affordable,
greener, and an excellent community service.
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""" 493 NICK'S ROUTE

Nick, a rider from
Shakopee, has been
commuting with MVTA
for about five years to
work at U.S. Bank in
downtown Minneapolis.
He enjoys the comfort
of the coach buses and
the well-maintained
shelters. With a bus
stop right outside the
front doors of his
workplace, MVTA makes
his commute seamless
and stress-free, allowing
him to sit back, relax,
and enjoy the ride.
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Aniya, a new crewmember at Raising
Canes in Burnsville faces a daily
commute of an hour and a half from
Shakopee. A rider for 6 to 12 months,
she sees public transit as a vital
resource, offering convenience and
freedom to individuals without
personal vehicles. Aniya cherishes the
moments spent on the bus, particularly
the bonding time with her cousin. In
fact, Aniya and her cousin bond over
riding the bus; they do not think about
the destination or worry about driving.
They focus on each other and spend
time together. She plans to continue
using the bus even after getting a car,
valuing the relaxation and focusing on
the companionship it provides.
Essential to her routine is the MVTA's
amenities, like Wi-Fi and charging
stations, which enhance her
commuting experience. Without
MVTA, Aniya would struggle to access
work and social engagements,
highlighting the service's critical role in
her life.
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Vivianna, a senior at Burnsville
High School, is deeply invested
in her future. In her second year
of Postsecondary Enrolment
Options (PSEO) at Normandale
Community College, she's
advancing her education and
working across two jobs to save
for her bachelor's degree in
cyber security. Vivianna relies on
the convenience and reliability
of MVTA buses to navigate her
busy schedule, using transit as
her primary mode of transport
to and from school and work.
Her commitment to her goals is
evident in her determination to
balance work, study, and the
logistics of daily commuting
without a car, showcasing the
vital role of MVTA in supporting
the ambitions of young
individuals like her.
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