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This social media marketing campaign was designed to increase engagement with current and prospective transit riders while fostering a 

stronger connection between the agency, local businesses, and the community. Recognizing the need for a more personalized approach to 
public transit marketing, the campaign humanized the rider experience by sharing real stories and feedback, creating an authentic connection 
with the audience. The campaign utilized cost-effective, visually engaging content on social media to highlight the wide range of destinations 

MVTA connects to while showcasing local businesses near the transit system.

The strategy focused on four main pillars: personalization through storytelling, community engagement and feedback solicitation, partnerships 
with local businesses, and effective visual storytelling. By featuring rider experiences and local businesses in social media posts, the campaign 
encouraged direct interaction and built a sense of inclusivity. These tactics helped foster a deeper understanding of how public transit can be a 

gateway to various destinations, from essential services to jobs and local products.

The results of the En Route social media campaign were impressive, with increased ridership on targeted routes, boosted public awareness, 
and stronger engagement from both current riders and potential new customers. Social media posts reached thousands, driving significant 
interaction and prompting riders to explore more of what MVTA offers. The campaign’s combination of creativity, efficiency, and community-

centric messaging led to increased ridership, better customer feedback, and a greater sense of connection with the community. This was 
further exemplified by commentary from followers recognizing friends, family, coworkers, etc. featured on the MVTA social channels. The 

increased comfort encouraged sharing, messaging, and outreach.

MVTA's En Route social media campaign stands out for its innovative approach to public transit marketing. By creatively combining rider 

storytelling with local business promotion, it successfully met the challenge of bridging the gap between public transit and community 
engagement. With its strong results and cost-effective execution, the campaign is an important, prime example of the power of social media to 

engage, educate, and inspire positive change in public transit.

EXECUTIVE SUMMARY



ORGANIC MEDIA

Several posts with consistent branding were shared on our social media channels each month highlighting all 
the destinations MVTA can take you.



Rider stories from those who use the highlighted route of the month are shared on social media. 
This approach helps humanize the routes, showcasing the real people and experiences behind 

our services.

RIDER STORIES
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