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Overview
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Watch: Capital Projects Recap Video

The McKalla Station campaign 
targeted soccer fans, CapMetro 
Rail riders, and North Burnet 
residents, focusing on adults 24+ 
interested in soccer and Austin’s 
expanding transit options. 

Efforts included Spanish-language 
influencer campaigns and localized 
content to engage diverse audiences.

https://author-p50416-e1080505.adobeaemcloud.com/linkshare.html?sh=93159786_d544_424f_8dc7_0146d0866c86.d913OL3PRuDYHjotA4Q89z5Crh6qmPcNeGjWkkIjqow


Opening Ceremony
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The opening of McKalla station was designed to strengthen transit connectivity in the North Burnet neighborhood
by providing new links between housing and employment opportunities, increasing Red Line service, and improving 
access to popular destinations like the Domain and local businesses.



Opening Ceremony
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Our team addressed key factors
such as operational readiness,
safety enhancements, the timing
and approach of the ribbon-cutting 
ceremony, and the importance of 
fostering community involvement. 



Opening Ceremony
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The grand opening 
garnered significant 
attention, supported by 
144 media stories and 
influencer content 
achieving an average 
engagement rate of 1.1%. 



Branded Merchandise
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The McKalla Station launch
strategy built excitement with
an opening ceremony, free rides,
and community activities. 
A promotional campaign featuring 
digital ads, social media, videos, 
mailers, and a custom mural 
highlighted the station's benefits, 
with branded merchandise 
extending engagement post-event.



Branded Merchandise
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Mural
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Mural
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Watch: McKalla Mural Workshop

https://author-p50416-e1080505.adobeaemcloud.com/linkshare.html?sh=c2d4093a_a6fd_4b89_9b89_8e9fa1dcdce0.xvZm4bLB5mCIJKC9esx7ucPOaHiIONA0CJ4Yv6WhAMQ


Mural
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Mural

12

Watch: McKalla Mural Reveal

https://author-p50416-e1080505.adobeaemcloud.com/linkshare.html?sh=efec3a6e_b3e4_457c_81b5_2359edbd3dda.WXyCm34_g1iQshCo_foteaODTsdoJT-33U8OXQiy31o


Online Video (English and Spanish)
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Watch: McKalla Station Now Open at Q2 Stadium

Paid media efforts
were equally successful, 
generating 835.5 million 
impressions, 384,873 
completed video views, 
25,509 clicks, and 258,186 
total engagements—all 
achieved with a $26,298
ad spend at a $1.03 cost
per click. 

https://www.youtube.com/watch?v=T3JH6SCoAxI


Online Video (English and Spanish)
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Digital Billboard at Austin FC
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Stadium/Station Signage
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Handrail Signs Front

Handrail Signs Backs Way-finding Signs



Train Break-Through Banner
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Captain Morgan Club Banner

18



Print
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Print
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Print
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CapMetro Rail Wrap
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CapMetro Rail Wrap
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Landing Page 
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The McKalla Station 
campaign exceeded 
expectations by delivering 
impressive results across 
multiple metrics.

Ridership surged by 66% year-
over-year in February and 7% in 
March, highlighting the station's 
immediate impact on transit use. 



Facebook/Instagram English
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Facebook/Instagram Spanish



Instagram
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Instagram
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Instagram
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Instagram
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Instagram
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Watch: Instagram Video – Hop on the Red Line

https://author-p50416-e1080505.adobeaemcloud.com/linkshare.html?sh=2b79d134_4346_437d_9f86_ae67de168eb2.7xIJus3Qz0rBvVAwfVx7mT2MRjVDFSBtzh5OMF00iSE


Instagram
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Smart Audio (Terrestial Radio)
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15-second English 15-second Spanish


McKalla_15_GetIntoIt rev2--fin

, track 1

2024

15.098701


McKallla_15_GetIntoIt_SPA--fin

, track 1

2024

15.098701



Influencer Posts
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Mayela GarciaAmber Martinez Vasquez

https://www.instagram.com/p/C5Ciw9KNmRi/
https://www.instagram.com/p/C5Ciw9KNmRi/


Influencer Post Metrics
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Content Creator
Content 

Type(s)

Engagement 

Rate**
Clicks

Total

Engagements

Cost Per 

Engagement
Impressions

@ambertakesaustin Reel 1.39% 484 3,752 $0.44 131,646

@mayelasjourney Reel 0.81% 257 1,767 $1.33 78,987

TOTAL Avg. 1.10% 741 5,519 $0.88 137,014

** Engagement rate calculated through engagements per impressions.

NOTE: These metrics  represent combined metrics for both organic and paid promotions.  



Influencer Results
▪ The average engagement rate for this campaign was 1.10%, which 

exceeded expectations.  
o As comparison, the CapMetro 2023 fall ridership influencer campaign had 

an average engagement rate of 0.50%. 

▪ The campaign garnered 210,633 impressions in total, with an 

average cost per engagement (CPE) of $0.88, which falls within the 

average for these types of campaigns.*

* According to Aspire, the average CPE for influencers on Instagram can range from $0.59 to $1.43 
depending on the follower count of the influencer, so this number is right on par. 
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Influencer Results
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Total Impressions Average Campaign Engagement Rate

Total Clicks Average Cost Per Engagement

1.10%

741

210,633

NOTE: These metrics  represent combined metrics for both organic and paid 
promotions.  

$0.88



Digital Buy Performance (FB, IG, Online Video, 
Streaming Audio)
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Rail Ridership Results: 
Year-Over-Year Comparison
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7% 
Year-Over-Year 

Increase in 
March

66% 
Year-Over-Year 

Increase in 
February

CapMetro Rail Boardings by Month 
– Overall System

Rail Boardings to Austin FC’s 
First Four Matches 

60% 
Year-Over-Year 

Increase 

During campaign 
period 2/24 – 3/30


	Slide 1: McKalla Station Launch
	Slide 2
	Slide 3: Overview
	Slide 4: Opening Ceremony
	Slide 5: Opening Ceremony
	Slide 6: Opening Ceremony
	Slide 7: Branded Merchandise
	Slide 8: Branded Merchandise
	Slide 9: Mural
	Slide 10: Mural
	Slide 11: Mural
	Slide 12: Mural
	Slide 13: Online Video (English and Spanish)
	Slide 14: Online Video (English and Spanish)
	Slide 15: Digital Billboard at Austin FC
	Slide 16: Stadium/Station Signage
	Slide 17: Train Break-Through Banner
	Slide 18: Captain Morgan Club Banner
	Slide 19: Print
	Slide 20: Print
	Slide 21: Print
	Slide 22: CapMetro Rail Wrap
	Slide 23: CapMetro Rail Wrap
	Slide 24: Landing Page 
	Slide 25: Facebook/Instagram English
	Slide 26: Facebook/Instagram Spanish
	Slide 27: Instagram
	Slide 28: Instagram
	Slide 29: Instagram
	Slide 30: Instagram
	Slide 31: Instagram
	Slide 32: Instagram
	Slide 33: Smart Audio (Terrestial Radio)
	Slide 34: Influencer Posts
	Slide 35: Influencer Post Metrics
	Slide 36: Influencer Results
	Slide 37: Influencer Results
	Slide 38: Digital Buy Performance (FB, IG, Online Video, Streaming Audio)
	Slide 39: Rail Ridership Results:  Year-Over-Year Comparison



