


Pickup video
Strategy/Objective

The strategy was to show how easy it is
to use Pickup, but to have fun with

it and capture the imagination. It was
important to us to use actors who
reflect our customer demographics
including a paratransit rider, youth and
seniors of various ethnicities.

"We aimed to create a fun video with a lot of energy that
clearly presented general information and innovative features
of our Pickup service." — Capital Metro Multimedia Producer



Pickup Video
Results/Impact

On social media, we reached about 10,000
people with 32 shares and 64 comments.



Pickup video
Why it should win

The videos make it easy to share the message of
Pickup for anyone to understand and hopefully get
excited about. The success of the service speaks to
the value of these videos as we expand to new
zones.

“This service is great for my students with disabilities.
They’re learning to use it to get around. | hope to see

it expand more in the Leander and Austin area.”
- Pickup customer

English -
https://www.youtube.com/watch?v=el5kfm9iDCQ

Spanish -
https://www.youtube.com/watch?v=3sWudVotg-4



https://www.youtube.com/watch?v=eI5kfm9iDCQ
https://www.youtube.com/watch?v=3sWudVotq-4

THANK YOU!
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