
AdWheel Awards 2025

Lunar New Year Campaign
Best Marketing and Communicationsto Increase 
Ridership or Salesς Special Events



Event Overview

Orange County Transportation Authority | Metrolink Lunar New Year Campaign

h/¢!Ωǎ [ǳƴŀǊ bŜǿ ¸ŜŀǊ ŜǾŜƴǘ ōǊƻǳƎƘǘ ǘƘŜ Ŧǳƴ ƻŦ 
riding Metrolink and the the Lunar New Year 
celebration together for local riders. 

Event:  February 17, 2024
Festivities: Lion dancers, prizes, and refreshments
Incentive: Free rides to LA Golden Dragon Parade 
in Los Angeles to first 100 in attendance.



Event Benefits Orange County Transportation Authority | Metrolink Lunar New Year Campaign

ω Educate Orange County residents and the 
public aboutthe availability and 
traveladvantages of Metrolink 

ω Encourage ridership, using the 
Lunar New Year event as an incentive

ω Promote the $10 Metrolink Weekend pass, 
Kids Ride Free and Student Adventure Pass 
with free bus connections

ω Position Metrolink as a safe, easy, and 
family-fun choice for weekend travel



Target Audiences Orange County Transportation Authority | Metrolink Lunar New Year Campaign

ω Current OCTA customers 
ω Orange County residents
ω Asian and diverse communities
ω Potential customers
ω Station area residents
ω General public



Event Promotion Orange County Transportation Authority | Metrolink Lunar New Year Campaign

ω Incentives ς Online sweepstakes for Metrolink 
tickets

ω LA Golden Dragon Parade ς offer free rideto first 
100 people attending event 

ω Digital Marketing ς produce online campaign to 
promote and entice ridership

ω Print Marketing ς produce print campaign to 
promote in local and ethnic newspapers

ω Local Partnerships ς invite local organizations and 
restaurants to provide refreshments and fun 
culturally relevant activities



Location Selection Orange County Transportation Authority | Metrolink Lunar New Year Campaign

¢ƘŜ /ƛǘȅ ƻŦ LǊǾƛƴŜΩǎ aŜǘǊƻƭƛƴƪ ǎǘŀǘƛƻƴ ǿŀǎ 
ideal. The location is nearour target 
audiences, including a large Chinese-
American population which historically 
attends this event in large numbers.



Flyer
Orange County Transportation Authority | Metrolink Lunar New Year Campaign

30,000 Flyers Distributed Flyers in different languages were distributed at events to 
effectively reach diverse communities.

Chinese Spanish Vietnamese



Station Banner Orange County Transportation Authority | Metrolink Lunar New Year Campaign

Colorful banners were placed at Orange 
County Metrolink Stations to attract 
attention.



Web Landing Page Orange County Transportation Authority | Metrolink Lunar New Year Campaign

33,767 Webpage Visits



Email Blast Orange County Transportation Authority | Metrolink Lunar New Year Campaign

Email blasts distributed to90,905riders



Social Media (sponsored) Orange County Transportation Authority | Metrolink Lunar New Year Campaign

1,434,786 Impressions



Digital Ads (reels/animated) Orange County Transportation Authority | Metrolink Lunar New Year Campaign

1,434,786 Impressions



Social Media Posts (organic) Orange County Transportation Authority | Metrolink Lunar New Year Campaign

11,792 Impressions



Newspaper Ads Orange County Transportation Authority | Metrolink Lunar New Year Campaign

Ads placed in five publications

OC Register

Irvine Daily News

Chinese Daily News

Viet Bao Ngoi ±ƛԄǘ



Customer Comments Orange County Transportation Authority | Metrolink Lunar New Year Campaign

Hundreds of people expressed their 
excitement on social media.



Blog Post Orange County Transportation Authority | Metrolink Lunar New Year Campaign

Nearly 10,000 stakeholders learned about the event 
in  h/¢!Ωǎ ŎƻǊǇƻǊŀǘŜ ōƭƻƎΦ



Newsletter Article Orange County Transportation Authority | Metrolink Lunar New Year Campaign

Our monthly newsletter for transit riders 
reaches nearly 25,000 subscribers.



Partners Orange County Transportation Authority | Metrolink Lunar New Year Campaign

Å Chinese Chamber of 
Commerce of Los 
Angeles

Å City of Irvine
Å South Coast Chinese 

Cultural Association 



Community Event Orange County Transportation Authority | Metrolink Lunar New Year Campaign

350 Attendees

Food, fun and free rides attracted 

350 people to our Lunar New Year 

ŎŜƭŜōǊŀǘƛƻƴ ŀǘ LǊǾƛƴŜΩǎ Metrolink 

Station, followed by a Metrolink 

ride to Chinatown in Los Angeles 

on Saturday, Feb. 17 for the 

Golden Dragon Parade.

Orange County has one of the 

largest Asian populations in the 

United States, so this culturally 

relevant event is always very 

popular.


