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Creative – TV/English  

Phase 1 TV English spots are on the following pages: 

• :30 Moving All of Us Around Austin. Project Connect by Capital Metro. 

• :15 Zero Emissions for Cleaner Air in Austin. Project Connect by Capital Metro.

• :15 Travel by Rail to the Austin Airport. Project Connect by Capital Metro. 

Note: YouTube links have been uploaded with this submission for viewing ease.

2



TV still shot-YouTube links have been uploaded with this submission for viewing ease.

http://drive.google.com/file/d/1CiXk9OFFNfu6RwVRFyUWX2ugumjcSxuW/view


Creative – Radio English/Spanish  

English: 
Project Connect from Capital 
Metro is a bold transit plan to help 
ease traffic and connect us all. It 
includes a new rail system with a 
downtown tunnel and a direct 
route to the airport. And there’s 
expanded and faster bus service. 
Learn more at ProjectConnect.com. 
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Spanish: 
Project Connect de Capital Metro 
es un plan extenso de transporte
público para aliviar el tráfico y 
conectarnos a todos. Incluye un 
nuevo sistema de tren ligero con 
un túnel por el centro y una ruta
directa al aeropuerto. Y tiene más
rutas de autobuses con servicio
más rápido.
Aprende más en
ProjectConnect.com. 



Creative – Digital Ads/Google Display
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Creative – Digital Ads/CultureMap
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Creative – Digital Ads/Austin American Statesman
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Creative – Print/Plan Overview

Statesman – English
(This ad was also published in 
The Villager, Austin Chronicle, and 
Community Impact) 
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Creative – Print/Plan Overview
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News Korea – Korean
(Additional Asian publications 
included Texas Capital News (Chinese), 
Austin South Asian (English), Epoch 
Times (Chinese), Tre (Vietnamese). 



Creative – Print/Double-Truck
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Austin Chronicle



Creative – Print/Rail
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Austin Chronicle 

(This ad was also published in the Statesman and 
Community Impact prior to August 10.) 



Creative – IMG/UT Sports – Marquee
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Creative – Transit
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Creative – Transit Interior Placard
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Social Media – Post Topics
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Source: Hootsuite Aug. 10 – Nov. 3, 2020
Note: Engagement Rate calculated using only Facebook and Instagram data

TV Ad Recut

Total Engagement: 3004
Engagement Rate: 7.9%

Red Line

Total Engagement: 1,990
Engagement Rate: 1.1%



Creative – OOH  
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Located at
12th and Lamar



Creative – OOH/October  
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Creative – OOH C-Store (POP) 
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Creative – Transit (POP)
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Creative – Print/Tunnel
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Tre (Vietnamese)
(Asian ads also published in 
Texas Capital News, Austin 
South Asian (English), Epoch 
Times, and News Korea. 



Creative – Print/Rail
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La Prens (Spanish version 
also published in El Mundo.) 



Creative – Print/Ballot Overview
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La Prensa
(Spanish version also 
published in El Mundo.) 



Creative – Digital Flyer 
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Creative – Brochure
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Inside Spread 1



Media Relations Coverage: March 1 – Aug 7

Total Stories: 263
Total Impressions: 115,860,528
Total Publicity Value: $1,172,641
Reported Initiatives:

• Initial Plan Announcement – 2 
• March 9 Joint Session – 76
• COVID-19 – 10
• Plan Updates – 28
• Community Meetings – 27 
• June 10 LPA Joint Session – 54 
• Opposition – 6 
• Funding – 9 
• 35th Birthday – 1
• July 22 Joint Community Meeting – 16
• July 27 Joint Session – 24 
• Aug. 7 Ballot Decision – 10
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RECAP



Media Relations Coverage: Aug. 10 – Nov 3.

26

RECAP
Total Stories: 279
Total Impressions: 121,526,593
Total Publicity Value: $1,152,396
Reported Initiatives:
• Aug. 7 Ballot Decision - 24 
• Opposition - 16
• Plan Updates - 111 
• Electric Bus Reveal - 33
• Electric Bus Yard Opening - 10 
• DT Station Opening - 44 
• Election - 41 



Media Relations Coverage: November 4 – 30
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RECAP
Total Stories: 175
Total Impressions: 80,222,406
Total Publicity Value: $839,049
Reported Initiatives:
• Plan Updates – 5 
• Election – 138
• Pilot Fare-Capping Program – 3 
• Nov. 23 Board Meeting – 29



Social Creative and Results
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March 10 March 11

March 12

March 6March 6Facebook
• Reach: 939,388
• Engagement: 3,132
• Engagement Rate: 0.33% 

Instagram
• Engagement: 754 

Twitter
• Reach: 241,533 
• Engagement: 22,304
• Engagement Rate: 9.23%

Source: Facebook Ads Mar. 1 – Mar. 13, 2020



Facebook
• Reach: 50,481
• Engagement: 638
• Engagement Rate: 1.3% 

(Industry Avg. 0.09%*) 

Instagram
• Reach: 6,216
• Engagement: 3,731
• Engagement Rate: 60% 

(Industry Avg. 1.22%*)

Twitter
• Engagement: 811

Social Media Celebrates Election Win

29 Source: Hootsuite Aug. 10 – Nov. 3, 2020
* Rival IQ, 2020 Social Media Industry Benchmark Report



THANK YOU!


	Project Connect
	Creative – TV/English  
	Slide Number 3
	Creative – Radio English/Spanish  
	Creative – Digital Ads/Google Display
	Creative – Digital Ads/CultureMap
	Creative – Digital Ads/Austin American Statesman
	Creative – Print/Plan Overview
	Creative – Print/Plan Overview
	Creative – Print/Double-Truck
	Creative – Print/Rail
	Creative – IMG/UT Sports – Marquee
	Creative – Transit
	Creative – Transit Interior Placard
	Social Media – Post Topics
	Creative – OOH  
	Creative – OOH/October  
	Creative – OOH C-Store (POP) 
	Creative – Transit (POP)
	Creative – Print/Tunnel
	Creative – Print/Rail
	Creative – Print/Ballot Overview
	Creative – Digital Flyer 
	Creative – Brochure
	Media Relations Coverage: March 1 – Aug 7
	Media Relations Coverage: Aug. 10 – Nov 3.
	Media Relations Coverage: November 4 – 30
	Social Creative and Results
	Social Media Celebrates Election Win
	Slide Number 30

