


Creative — TV/English

Phase 1 TV English spots are on the following pages:
e :30 Moving All of Us Around Austin. Project Connect by Capital Metro.
e :15 Zero Emissions for Cleaner Air in Austin. Project Connect by Capital Metro.

e :15 Travel by Rail to the Austin Airport. Project Connect by Capital Metro.

Note: YouTube links have been uploaded with this submission for viewing ease.





http://drive.google.com/file/d/1CiXk9OFFNfu6RwVRFyUWX2ugumjcSxuW/view

Creative — Radio English/Spanish

English:

Project Connect from Capital
Metro is a bold transit plan to help
ease traffic and connect us all. It
includes a new rail system with a
downtown tunnel and a direct
route to the airport. And there’s
expanded and faster bus service.

Learn more at ProjectConnect.com.

Spanish:

Project Connect de Capital Metro
es un plan extenso de transporte
publico para aliviar el traficoy
conectarnos a todos. Incluye un
nuevo sistema de tren ligero con
un tunel por el centro y una ruta
directa al aeropuerto. Y tiene mas
rutas de autobuses con servicio
mas rapido.

Aprende mas en
ProjectConnect.com.



Creative — Digital Ads/Google Display




Creative — Digital Ads/CultureMap




Creative — Digital Ads/Austin American Statesman




Creative — Print/Plan Overview

The bold

B XD

Project Connect from Capital Metro.

transit plan to help ease traffic.

Project Connect is a comprehensive plan for all of Austin with a rail system
that travels under downtown, an all-electric fleet to help keep the air clean and
expanded, faster bus service.

Rail will improve the way we move around Austin.

Imagine riding it to shop on South Congress, attend a game at the new soccer
stadium in North Austin and visit Colony Park in East Austin. Plus, there would
be a direct route to and from the airport.

A tunnel with underground rail stations.
The downtown tunnel separates transit from traffic so rail vehicles can move
faster, safer and more reliably for everyone.

New, faster routes and more options.

Increased service means more routes and more connections, while additional
Park & Rides will help with faster commutes. Together that means better
access for people all over Austin.

Take part in a virtual community meeting on July 22 to learn more.
Visit projectconnect.com.

2 METRO ‘ @ projectconnectcom

It's go time.

Statesman — English

(This ad was also published in
The Villager, Austin Chronicle, and
Community Impact)



Creative — Print/Plan Overview
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News Korea — Korean

R , (Additional Asian publications
AMETRO | 90 vyt included Texas Capital News (Chinese),

Austin South Asian (English), Epoch
Times (Chinese), Tre (Vietnamese).




Creative — Print/Double-Truck

Austin Chronicle




Creative — Print/Rail
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New rail and more options to move us all.

Project Connect from Capital Metro is a comprehensive transit plan with a rail system that travels
under downtown so everyone can move faster, safer and more reliably. Imagine riding it to the game,

direct to the airport or to the South Congress district.

With an all-electric fleet, Project Connect would help keep Austin’s air clean and provide expanded,
faster bus service to move us all.

Visit ProjectConnect.com to learn more.

£ METRO ‘ @ projectconnect

Austin Chronicle
(This ad was also published in the Statesman and
Community Impact prior to August 10.)



Creative — IMG/UT Sports — Marquee




Creative — Transit




Creative — Transit Interior Placard

Un plan de transporte publico con mas opciones para Austin.

q de MetroRapid y MetroExpress, méas conexiones, circuladoresy
_w un tren nuevo que atraviesa la ciudad que incluye un tdnel en
downtown con estaciones y una ruta directa al aeropuerto.
Nuevas 3 Tren Tunel para

conexiones OvvrrrrrrO ﬁ_ transporte publico

* > g“ﬁ METRO ‘ @ projectconnect.com

Project Connect es el plan integral de transporte publico de Capital
Metro. Tiene una flota completamente eléctrica, rutas expandidas




Social Media — Post Topics
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TV Ad Recut

Total Engagement: 3004
Engagement Rate: 7.9%

Red Line

Total Engagement: 1,990
Engagement Rate: 1.1%

Source: Hootsuite Aug. 10 — Nov. 3, 2020
Note: Engagement Rate calculated using only Facebook and Instagram data



Creative — OOH

A transit plan with
3 new rail lines.

2 METRO | @ projecteonnect.com

Located at
12t and Lamar




Creative — OOH/October




Creative — OOH C-Store (POP)




Creative — Transit (POP)




Creative — Print/Tunnel

20

3 tuyén dudng sat méGi va mét dudng ham
& trung tam thanh phé.

Project Connect ti Capital Metro la mot ké hoach véan chuyén toan dién. K€ hoach bao gém hé théng
duong sét dilai & dudi trung tam thanh phé—tach biét khoi giao thong—duac thiét ké dé lam tang
hiéu sudt ding gids clia hé théng.

K& hoach bao gom 3 tuyén dudng sit mdi, xe buyt chay hoan toan bang dién, 36 dam dich vu xe

Truy cap ProjectConnect.com dé tim hiéu thém. & METRO ‘ @ projectconnect

buyt MetroRapid mdi, va chin Bai Dau Xe mdi Gan Cac Tram Giao Thong Cong Cong (Park & Rides).

Tre (Vietnamese)
(Asian ads also published in
Texas Capital News, Austin
South Asian (English), Epoch
Times, and News Korea.



Creative — Print/Rail

Nuevos vehiculos sobre rieles y mas
opciones de transporte.

Project Connect de Capital Metro es un plan de transporte publico
integral. Incluye un sistema de trenes que se desplaza debajo del
downtown—en forma separada del transito regular—que podria

ELpldn mcuuye dutonuses commpletdrnernte etecuicos, 5o 1mitds ae un
nuevo sistema de autobuses MetroRapid y nueve conexiones a Park &

Rides nuevos.

Para obtener mas informacion, visite ProjectConnect.com.

# METRO ’ @ projecteonnect La Prens (Spanish version
also published in El Mundo.)




Creative — Print/Ballot Overview

Project Connect de Capital Metro aparecera en
la papeleta electoral en noviembre de 2020.

Es el plan integral de transporte publico disefiado para el 4rea de Austin. La inversion inicial incluye:

= ® P A & & 6

Orrrvrr0
3 rutas nuevas 15 zonas nuevas

Flota de autobuses 9 Park & Rides Tanel de transporte 4 rutas nuevas
completamente nuevos publico por debajo MetroRapid
eléctrica del downtown

MetroExpress  de circuladores

3 lineas nuevas
de tren

La inversion inicial también incluye $300 millones para financiar estrategias anti-desplazamiento que apoyan el transporte publico
relacionadas con Project Connect, que incluyen inversiones de vivienda econdmica en los vecindarios a lo largo de los corredores

de transporte publico.

A METRO ‘ @ projecteonnect

Visita ProjectConnect.com para ver el plan y los datos.

Concepto artistico solo para efectos ilustrativos

La Prensa
(Spanish version also
published in El Mundo.)



Creative — Digital Flyer




Creative — Brochure

Inside Spread 1




Media Relations Coverage: March 1 — Aug 7
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Total Stories: 263
Total Impressions: 115,860,528
Total Publicity Value: $1,172,641

Reported Initiatives:
e |Initial Plan Announcement — 2
e March 9 Joint Session — 76
e COVID-19-10
e Plan Updates — 28
e  Community Meetings — 27
* June 10 LPA Joint Session — 54
*  Opposition—6
e Funding-9
e 35th Birthday -1
e July 22 Joint Community Meeting — 16
e July 27 Joint Session — 24
* Aug. 7 Ballot Decision — 10



Media Relations Coverage: Aug. 10 — Nov 3.

26

Total Stories: 279
Total Impressions: 121,526,593
Total Publicity Value: 51,152,396

Reported Initiatives:

Aug. 7 Ballot Decision - 24
Opposition - 16

Plan Updates - 111

Electric Bus Reveal - 33
Electric Bus Yard Opening - 10
DT Station Opening - 44
Election - 41



Media Relations Coverage: November 4 — 30
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Total Stories: 175
Total Impressions: 80,222,406
Total Publicity Value: $839,049

Reported Initiatives:

Plan Updates — 5

Election — 138

Pilot Fare-Capping Program — 3
Nov. 23 Board Meeting — 29



Social Creative and Results
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Facebook

e Reach: 939,388

® Engagement: 3,132

® Engagement Rate: 0.33%

Instagram
® Engagement: 754

Twitter

e Reach: 241,533

® Engagement: 22,304

® Engagement Rate: 9.23%

March 6

March 6

March 10

March 11

March 12

Source: Facebook Ads Mar. 1 —Mar. 13, 2020



Social Media Celebrates Election Win

Facebook
e Reach: 50,481
* Engagement: 638

* Engagement Rate: 1.3%
(Industry Avg. 0.09%*)

Instagram

e Reach: 6,216
e Engagement: 3,731

* Engagement Rate: 60%
(Industry Avg. 1.22%%*)

Twitter
* Engagement: 811

29

Source: Hootsuite Aug. 10 — Nov. 3, 2020
* Rival 1Q, 2020 Social Media Industry Benchmark Report



THANK YOU!
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