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BART Opening Event
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Opening Event Dignitaries and Guests
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Commemorative Gifts
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Special Clipper cards were designed and given to attendees 
to commemorate the new BART lines which extended into 
the South Bay Area.

Commemorative Clipper Cards
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Prior to the Opening Event, hints on the locations of the Clipper 

commemorative cards were posted on social media some garnering up 

to 23,760 impressions and an engagement rate of 11.40%.

Scavenger Hunt
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BART Stations Grand Opening
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Art Contest in Support of the event



8

BART Parking Informational Campaign
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Multi-Modal Center – Walk. Bike. Ride.
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Multi-Modal Center – BART to VTA; “Orange is our new line” 


