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As the pandemic swept the nation in the early spring, the 
daily heroic work of our frontline workers increasingly came 
into focus. We developed Everyday Heroes to showcase 
and thank the individuals—facility and maintenance staff, 
mechanics, security personnel, and operators—who worked 
tirelessly to maintain a safe environment on our vehicles for 
the rest of our community.



Social Media
The strategic eight-week rollout resulted in a coordinated takeover of our Instagram, 
Facebook and LinkedIn feeds. The consistency in the timing of our posts and the imagery 
encouraged a high level of engagement from our followers. In the end, we featured 40 
employees and gained 143,555 organic impressions with an 8% engagement rate.



Social Media
To ensure all employees were photographed in safe conditions, we asked 
staff to submit their own photos on the job, practicing safe social distancing. 
In this way, we captured the candid, authentic commitment, enthusiasm, and 
camaraderie embodied by our frontline employees every day.



Stories
Everyday Heroes provided context for a number of publications to RTD’s information 
hub, the News Stop, throughout 2020 including hero spotlights and staff blogs which 
were further shared on social media.



Community Advertising
Additionally, we leveraged partnerships to place PSAs on local public radio and 
display ads online, to reinforce RTD’s profound gratitude for our in-house heroes.
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