
Ride Safe, Stay Campaign Overview

June – December 2020



CAMPAIGN OVERVIEW
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The COVID-19 pandemic has changed a lot of things 

— transit included. However, one thing that remains 

the same is our commitment to safely get people 

where they need to go.

In June 2020, DCTA launched its Ride Safe, Stay 

Safe campaign with the following goals:

• Showcase how DCTA is keeping riders and 

employees safe

• Share safety tips when riding transit

• Highlight enhanced cleaning and safety efforts

• Keep riders informed on DCTA COVID-19 news 

and updates



STRATEGY & TACTICS

• Advertising (Digital and 

Traditional)

• Digital & Print Collateral

• Digital Marketing

• Rider Survey

• Public Relations

• Community Relations

Budget Spent to Date: 

$20,000
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CAMPAIGN HIGHLIGHTS



CAMPAIGN WEBSITE
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Denton County Transportation Authority Coronavirus (COVID-19) Update | DCTA

https://www.dcta.net/media-center/news/2020/denton-county-transportation-authority-coronavirus-covid-19-update


PAID ADVERTISING (PRINT)
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Advertisements in Denton County media publications



PAID ADVERTISING (DIGITAL)
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Advertisements in Denton County media online publications



DIGITAL & PRINT COLLATERAL
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Downtown Denton Transit Center Window Decals



DIGITAL & PRINT COLLATERAL
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Social Distance Infographic Digital Billboards along I-35E

August-September

October

November



HOP ON BOARD BLOG ARTICLE
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DCTA strategically featured the official Ride Safe Stay Safe campaign info on the agency’s 
Hop on Board Blog to increase blog views and clicks



COVID-19 RIDER SURVEY
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More information: DCTA Invites You to Take Online Survey to Share Your Feedback on Public Transit During COVID-19 | DCTA

Rider Survey GIF 1 (Video) on Vyond

https://www.dcta.net/media-center/news/2020/dcta-invites-you-take-online-survey-share-your-feedback-public-transit-during-covid-19
https://app.vyond.com/videos/da56a94f-eb5b-4223-b33b-ae540b7cf058


WELCOME BACK RIDER SAFETY PLAN
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View the Plan Here.

Comprehensive Safety Plan shared on multiple DCTA channels

https://www.yumpu.com/en/document/read/64541972/welcome-back-rider-safety-plan
https://www.yumpu.com/en/document/read/64541972/welcome-back-rider-safety-plan


PUBLIC RELATIONS
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DIGITAL MARKETING (RIDER & COMMUNITY OUTREACH)
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SOCIAL MEDIA MARKETING 
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SOCIAL MEDIA MARKETING (VIDEOS & GIFS)
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https://youtu.be/gD1t_4WxeQ8 https://youtu.be/2jWfrmIFz5c

https://youtu.be/gD1t_4WxeQ8
https://youtu.be/2jWfrmIFz5c


SOCIAL MEDIA MARKETING (VIDEOS & GIFS)
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https://youtu.be/gUjjQvuCTwk Social Distancing GIF 1 - Bus Shelter on Vyond

https://youtu.be/gUjjQvuCTwk
https://app.vyond.com/videos/5025c51c-cded-4d3c-8f6a-db9f0d7ef1f2


SOCIAL MEDIA MARKETING (VIDEOS & GIFS)
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Ride Safe Stay Safe GIF 2 on Vyond Ride Safe Stay Safe GIF 1 (Twitter) on Vyond

https://app.vyond.com/videos/b34bd459-47f3-4c0d-b3b0-407cf7a69715
https://app.vyond.com/videos/8c3449a5-8155-47d6-a2ae-0830eace8495


CAMPAIGN RESULTS



RIDERSHIP VS. CAMPAIGN EFFORTS
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CAMPAIGN RESULTS

Paid Advertising

• Utility Bill Inserts:

• 138,500 distributed in Lewisville, Denton 

and Lake Cities area

• Denton Record Chronicle:

• Website Ad: 75,000 impressions

• 4 Print Ads: 36,000 impressions 

• Survey Email Blast: 39,711 impressions

• Facebook Boosted Post: 888 people 

reached with 1,711 total impressions

• Star Local Media:

• Website Ad: 75,000 impressions

• Email Blast: 58,298 impressions
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Campaign Website

• Pageviews: 2,158 

• Average Time on Page: 2:23

• Bounce Rate: 73.58%

• 15th most viewed webpage during the entire
campaign

Facebook Organic & Paid Results

• Reached: 107,274

• Engagements: 648

Twitter Organic & Paid Results

• Impressions: 463,669

• Engagements: 2,075



CAMPAIGN RESULTS

Digital Billboard

• Impressions: 180,932

Community Outreach

• 185 Emails to CAC, SSA & Community Partners

Promotional Videos

• Three total videos

• More than 300 total views
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Public Relations

• Number of Stories: 5

• Story Impressions: 83,917

• Publicity Value: $157.76

Email Marketing

• 17 emails sent

• 13% average open rate 

• 2% percent average click-through rate

Hop on Board Blog

• Pageviews: 822 

• Average Time on Page: 3:00

• Bounce Rate: 80.77%

• Third-most read blog article in 2020


