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VIRGINIA RAILWAY EXPRESS

PROJECT OVERVIEW
VRE’s 3-D train tour, which launched November 30, 2020, is one component in the 
commuter rail system’s Ridership Recovery Campaign. The campaign’s task force is 
comprised of six staff members (the CEO, two managers and three administrators) who 
meet virtually to review the campaign’s direction and brainstorm ideas. Creation of the 
train tour was managed, and done mostly in-house, by the marketing administrator. VRE 
spent $560 for photos, many of which are being used in other components of the larger 
campaign, and $125 for assistance in creating the Google My Business posts.

https://www.vre.org/tour/Enhanced%20tour/
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VIRGINIA RAILWAY EXPRESS

TAKE THE 3-D TRAIN TOUR
The 3-D train tour is designed to increase the comfort level of prospective riders in VRE’s 
ability to provide a safe and healthy commute. The virtual tour lets viewers experience what 
they can expect from the moment they arrive on the platform and then board the train. The 
tour is being promoted through social media, a blog post, and soon, RIDE magazine.

Take the 3-D train tour

https://twitter.com/VaRailXpress/status/1333938966505123844
https://twitter.com/VaRailXpress/status/1334497950714785793
https://www.vre.org/about/blog/virtually-explore-a-train/
http://www.vre.org/tour/Enhanced%20tour
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VIRGINIA RAILWAY EXPRESS

CONNECTING WITH PROSPECTIVE RIDERS
Google My Business allows for 360° images. VRE is 
using this functionality to apply its 3-D train tour 
to each of its 19 station listings. 

Click above to see the 3-D tour on the Alexandria station listing. 

While the average views on VRE’s 
Google station listings and related 
posts dropped from previous 
years, the listings on Google are 
still found as a result of tens of 
thousands of searches monthly. 
The charts to the left show 
activity for a single station listing 
(Crystal City) in December.    

https://www.google.com/maps/place/Virginia+Railway+Express+(VRE)+Alexandria+Station/@38.8063002,-77.062108,3a,75y,100t/data=!3m8!1e1!3m6!1sAF1QipN5tO2KXiRbahg__uFkfFBbJ8s8a4p0y1A6j6T3!2e10!3e11!6shttps:%2F%2Flh5.googleusercontent.com%2Fp%2FAF1QipN5tO2KXiRbahg__uFkfFBbJ8s8a4p0y1A6j6T3%3Dw86-h86-k-no-pi-10-ya73.73999-ro-0-fo100!7i12000!8i6000!4m5!3m4!1s0x0:0x9766437267cff516!8m2!3d38.806433!4d-77.0623437?hl=en
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VIRGINIA RAILWAY EXPRESS

LEVERAGING PARTNERSHIPS
VRE partners with 
communications staff in 
the nine jurisdictions it 
serves, offices of 
several dozen municipal 
and state elected 
officials, and PIOs at 
other transportation-
related agencies to 
ensure amplification of 
its 3-D train tour. VRE 
provides newsletter 
copy, as well as social 
media text and images.

https://blog.fredericksburgva.com/vre-unveils-3-d-train-tour/
https://twitter.com/JRWalkinshaw/status/1333521625396940801
https://twitter.com/DanStorck/status/1334138797072785408
https://twitter.com/NVTAuthority/status/1334165485957615617
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