
 

2020 Construction Completion Promotion Wrap Up Overview 

January 21, 2020 – February 28, 2020 

 

Email Marketing 

• Emails distributed = 3 

• Total emails delivered = 14,487 

• Total email opens = 3,033 

• Total link clicks = 413 

• Average total email open rate = 21% 

• Average total email click through rate = 3% 

 

Web page Results (Media Center) 

• Total page views = 431 

• Average time spent on page = 1:12 

• Bounce rate = 83% 

• Top 5 sources/referrals 

o Cision (news release) 

o Facebook 

o Google 

o GovDelivery 

o DCTA.net (All pages) 

• Media center shares: 3 

 

 



Blog Page Results 

• Total page views = 1,871 

• Average time spent on page = 4:40 

• Bounce rate = 86% 

 

Social Media 

Facebook: 

Reached: 3,050 

Engagements: 429 

Twitter:  

Impressions: 5,322 

Engagements: 123 

 

Media Relations 

Total Media Mentions: 11 

Total Reach: 241,700 

Total Publicity Value: $225  

 

Denton Record-Chronicle 

 

 



The Cross Timbers Gazette 

 

 

Progressive Railroading 

 

 

 

 

 

 

 

 

 



Mass Transit 

 

 

The Flower Mound Leader 

 

 

 

 

 

 

 

 



Partner Sharing 

Progressive Railroad Magazine 

 

 

NCTCOG - Transportation 

 

 

 

 

 

 

 



Hickory Creek 

 

Lewisville 

 

 

Lewisville Leader 

 


