TRANSﬁK

APTA 2017 AdWheel Awards

Category 2: Best Marketing and Communications Educational Effort

| @ Transit Week




Contents

Online Application.....ccceeeeeeeiereiiee e eenes 1
Print Campaign ....ocevueeereeenereeiieneeeiieeeeenneeees 3
POSEOIS ..eeeeeeeeeieeiiieiiieitnereneeeeeeeeenerenesennesrnsscnnnnes 3
Dir€Ct Ml c....uueeeenneaaeiiiinieeeeeeiiiieeeeeeeeneeeeeeennanens 4
Workshop Invitations...............eeeeeeeeeeeeeeeeeeeeeeennnnnn. 5
Transit Environment......coocevveerrieiieeieennceeeennnnnn. 6
LCD SCrEeM.....ceuueeeeeneeieeneeeerieeeeineseenneseennseeenneaeees 6
Out of Home Advertising.....ccceevueeeeveereevnneennnnnns 7
BUS OpErator Sigh .........ccuuueeeeeeevuuueeeeeeeunneeeeeennnnnns 7
D141 -1 WO T 1] oF- U =4 1 P 8
The BUzZer BlOg.........cccceeeeeeeeeunneeeeeeeeeneeeeeeeeeennnnns 8
FACEDOOK .....uueeeaeeeeeeiieiieeeeeeeetieeeeeevveee e e e eeanaaaes 9
Facebook Videos ..........ccuuuueeeeeeeunuieeeeiinnneeeeeennnnnns 10
INSEAGIAM o..ovuniennriniiiniiiniiiniriiiriiseenereeernnenennns 11
TWITEEK eeveeeeeeeeeeeeneeeeeeeennieeeeeeeenneneeeeeennsnnneeeeennnnns 12
Internal Communications .............eeeeeeeeeneeeeeeennnnnn. 13
DAily HiVe....ccuveeueeneeeeeeaiiieniieeeeeeennennnnseeeeaaaaanaens 15
YoUTUDE VidEOS ......uueeeeeviaaeeiiiiiieeeeieeeeiiieeeeeennnaans 16
Promotional Material.....ccccceveeevueiiiinienieennnnnn. 17
T-shirt and Backpack .............eeueeeeeeeeeeeeeeeeeeeeeennnnns 17

Badges and BULLONS ...........ccceeeeeeeeeeununneeeeenaaaaanens 18



Online Application

APTA 2017 AdWheel Awards

Category 2: Best Marketing and Communications Educational Effort
Special Event: | @ Transit Week

Background & Target Audience

| @ Transit is a week-long celebration of all things public transit. Customers, partners and
TransLink contribute to the initiative.

Building on the transit, sustainable & active transportation skills taught through TransLink’s
TravelSmart for Schools Program the target audience for this year’s campaign was students,
Grades K-12.

This campaign aimed to get youth excited and use transit, provide teachers a week to take their
classes on field trips free of transit fare and to enhance positive perceptions and understanding
of public transit.

Situation & Challenges

For many years, TransLink supported annual transit promotion campaigns for both | @ Transit
and iWalk. To better resolve the overlap of the two campaigns, TransLink concentrated
promotion to | @ Transit Week to better align with TransLink mission & values, to remove
competition & distractions and scale up the campaign activities in house.

The typical audience for | @ Transit is supportive of public transit. However, a failed 2015
plebiscite to secure transportation funding made it evident that many no votes were non-transit
users. Now that TransLink has moved from relative austerity in funding to securing future
funding, TransLink aims to capitalize on this new-found positivity towards public transit and
focus on future riders.



Strategy & Objective

The | @ Transit campaign offered a week of free bus travel to grades K-12 and 2 contests where
classes could win day passes for field trips and VIP Transit Camps. Contest submissions were
centered on the theme “Beyond - the future of transit in Metro Vancouver”.

Objectives include:

» Encourage and empower students to walk, cycle and take transit to school to increase
physical activity, protect the environment and reduce single occupied vehicle trips

e Educate and develop transit skills to students and teachers using the transit system

o Strengthen and foster new relationships with government, school districts, schools
and parents

e Improve TransLink brand and reputation

Participation was achieved through:
» digital & social media o direct mail

e partnerships e class workshops

Results, Impact & Measurement

We were overwhelmed by the quality and number of contest entries. Our goal was 50 and we
received over 100! Online, we aimed to receive 100 uses of the #lLoveTransit hashtag and generated
over 300 with nearly a 100% positive sentiment.

The contest has also generated strong demand for TransLink’s TravelSmart for Schools program,
and is currently seeing a 40% increase in bookings and delivery year over year.

Through our focus on youth in schools and the strategic partnerships with school districts, schools,
partners & parents, we were able to increase the awareness about public transit and engage our
younger/future riders.

Submission Reasoning

| @ Transit 2017 campaign created a future focused campaign that educated, engaged and inspired
youth, partners and the public into using and thinking about public transit.

This campaign has created new and younger audiences which we’ll continue to grow.

Success was achieved through collaborated internal efforts with Marketing, Government Relations,
Outreach / TDM, Operations and Social Media teams working together.

| @ Transit 2017 removed barriers to taking transit, enhanced transit skills and improved
relationships with partners and the public.

Working collaboratively with our Government partners, we were able to amplify messaging about
the need for public transit and increase awareness about what we love and want more of in terms of
transit and transportation options.



Print Campaign

School Poster

[ 9" TRANSIT

October 2-6, 2017

Be on

| Love Transit Week is back! Our theme this year is 'Beyond'. Unleash
your inner explorer and take learning beyond the classroom. We've got
three amazing opportunities lined up for your class:

K-12 Students Ride the Bus for Free!

Take learning beyond the classroom with FREE bus rides for K-12 students from October 2-6,
2017. Note: SkyTrain, SeaBus and West Coast Express travel are not included. Regular fares
apply to adults accompanying students on the sy

Beat the rush!
Plan the transit portion of your trip during “off-peak”hours - between 9:30 a.m. & 2:30 p.m.

I Love Transit Camp Contest

| Love Transit Camp 2017 will be held on October 19, 2017. One lucky class in grades 3
through 12 will win a behind the scenes look at TransLink’s operations facilities, tour the
bus and SkyTrain yards, and meet some of the key people (and the Transit Police dog!)
that help TransLink move close to a half-a-million people a day and plan for the future.

See full contest rules including eligibility restrictions and how to enter
at translink.ca/ilovetransit

| Love Transit DayPass Contest

Enter to win up to 35 Compass Cards with a DayPass loaded for your class to
use for your next field trip.

See full contest rules including eligibility restrictions and how to enter at
translink.ca/ilovetransit
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Print Campaign
Direct Mail to Schools
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Print Campaign

Workshop Invitations — Poster and Direct Mail

Transit 101

Workshop details: Who is th

We’ll come speak to your students about: Students fro

Safety and etiquette on transit How long
Tips for taking transit independently
Compass Cards: where to buy, how to
load and use

Active and sustainable transportation
options

Transit tools and resources such as
Trip Planner, Next Bus, Alerts and more! @ info@

60 minutes

Transit 101

Workshop details: Who is the workshop for?
el We’ll come speak to your students about: Students from Grades 8-12
Safety and etiquette on transit How long is the workshop’
Grades 6-8 Tips for taking transit independently 60 minutes
Compass Cards: where to buy, how to
load and use
Active and sustainable transportation Contact us for a FREE
options workshop today!
Transit tools and resources such as
Trip Planner, Next Bus, Alerts and more! @ info@travelsmart.ca

@) 778.375.779%

translink.ca rnnusﬁﬁ(

Grades 8-12



Transit Environment
LCD Screen

............

I 9 TRANSIT

We’ll be celebrating riders

like you and all things transit
October 2-6, 2017

@ Win prizes including a free monthly pass

' Celebrate with us in person =) ey
W Share and read stones :
el allﬁ:.lnjﬁl.llllm

Learn more at translink.ca/ilovetransit




Out of Home Advertising
Bus Operator Signs

Transit Fares

Cash F3

[ TRANSIT
K-12 Students Ride

the Bus FOR FREE
October 2-6, 2017

the Bus FOR FREE
October 2-6, 2017

Learn about | Love Transit Week
translink.ca/ilovetransit

Note: Regular fares apply to adults accompanying students on the system.
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Digital Campaign

Buzzer Blog

™ Subscribe/Login to TransLink Alerts

TRANS/ LINK Getting you everywhere you want to go in Metro Vancouver Search TransLink

Schedules & Maps Fares Rider Guide Getting Around Plans & Projects About Us
Alerts, Trip Planner Transit 101, Accassibility Cycling, Driving Transport Planning Cuslomer Sarvica, Careers

October 18, 2017, 4:32 pm Entries RSS|Comments RSS
r '+ 4

Search
Check out one of the winning I Love Transit Camp entries! e

[ @ TRANSIT ==

Participation Guidelines and

Q % R 2 01 'Z . Privacy
——— TRANS/ LINK Contest Corner: Terms and

Conditions
I Love Transit Week 2017:
This Thursday, October 19, I Love Transit Camp is in session! Beyond

A class of Grade 4 and 5 students from Pebble Hill Elementary School in Delta will get a unique opportunity to go on a
behind-the-scenes tour of TransLink’s operating facilities. They will visit the Coast Mountain Bus Company bus depot at

Burnaby Transit Centre and SkyTrain’s Operations and Maintenance Centre where they’ll visit control and the _
maintenance yard. L,

Have I got you excited? Want to join us on camp? Make sure you follow @TransLinkBC on Instagram and check out Archives
our Story this Thursday. Don’t miss out! Stories disappear after 24 hours.
Select Month

Categories

[ <]

To win their way to I Love Transit Camp, the students wowed our judges with their vision for the future of
transportation in Metro Vancouver. We've kept their winning entry under wraps—until now! Watch their vision:

[ <]

And what was their reaction when they found out they’re going to I Love Transit Camp? You'll want to watch the video Select Category

below!

More than 5145 million for
better roads and bikeways*

oo




Digital Campaign

Facebook

TransLink

sy E
September 6 - @

Calling all TEACHERS! We want to send your kids to camp!! | LOVE
TRANSIT CAMP! Find out how your class can win!

Know a teacher? Tag them or share this post with them! “sk

http://buzzer.translink.ca/.../teachers-send-your-class-on-a.../

5K Views

i Like (D comment B share Hootlet a-

@O Youand 44 others Top Comments «

58 Shares

g \Write a comment. @ G)
TransLink

S .
September 26 - &

#|LoveTransit Week is Oct. 2-6!

It's the one week we take out of the year to celebrate our customers and
what we love about transit.

Feeling lucky? Why not enter the the | Love Transit contest?! *at

I 9 TRANSIT

We'll be celebrating riders
like you and all things transit
October 2-6, 2017

W Win prizes
W Celebrate with us

Learn more at translink.ca/ilovetransit

I Love Transit 2017: Tell us your transit stories, share
your love and win!

| Love Transit Week is upon us! It's the one week we take out of the year to celebrate
what we love about transit. We want you to tell us why you love transit Write an..

BUZZER. TRANSLINK.CA

Y Like (D Comment %> Share Hootlet -~

020 27 Top Comments



Digital Campaign
Facebook Video

All Sthe Stations — | Love Transit 2017

10


https://www.youtube.com/watch?v=1R-3hkXeQGg]

Digital Campaign

Instagram

#ilovetransit

450 posts
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Digital Campaign

I 9 TRANSIT

We’ll be celebrating riders

like you and all things transit
October 2-6, 2017

@ Win prizes
W Celebrate with us

e

| malnﬁﬁiﬂidllmﬂlnﬂﬁmm_lnl.l

Learn more at translink.ca/ilovetransit

TransLink BC & nk - Oct & w
/_ Finish this sentence for a rhmn= to win a Montl |||,' Pass: HPy Tr
ILoveTransit because...” Details: ow ly/F fa

I ' TRANSIT

We’'ll be celebrating riders

like you and all things transit
October 2-6, 2017

= ' N — i

W Celebrate with us

I Love Transit 2017: Tell us your transit stories, share your love and ...

| Lave Transit Week is upan us! It's the one week we take out of the year to
celebrate what we love abaut transit. We want you to tell us why you love

Tina Robinson tualting « Sep 29
ILoveTransit be
@TransLink — At Patt T

HUB @WelreHub - Oct 4

E“ Translink is celebrating #ILoveTransit, Oct. 2-6! Read and share stories, win

prizes and more at

I Love Transit Week 2017: Beyond

I Love Transit Week: Bayond is October 2-8! Since 2009, we have shared
interesting steries celebrating our riders, transit enthusiasis and all the things

TransLink BC & @ Translink - Oct & .
Come on down to the EasyPark Iat at the corner of Cambie & Georgia until 4pm
today and check out our =ILoveTransit pop-up event! Ack

-

| vo-nEdncm

Twitter
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Welcome Botha, Koot

Home Nows & Events - Employee Services -

We'll be celebrating riders

like you and all things transit
October 2-6, 2017

Social Megia Scan September 18, 2017 More

Media Scan Scpt 18, 2017 More

New Faces, New Places - September 18, 2017 More
Social Media Scan September 15, 2017 Mare

Media Scan Sept 15, 2017 More

View all updates

‘Key Initiatives

1972 Camaro Split Bumper -

$28,000

My Site | MyUshs | &)

Policies & Procedures Our Company -

Ponal B

Division Sites -

Your kids could be I Love Transit
campers!

Would your child enjoy 1 Love Transit
Camp? If 50, make sure his/her
teacher enters to win a class trip! The
contest closes on September 29, Get
maore info.

View all updates

* Customer First
CFC

what are you most looking

starts Sep 22,

Digital Campaign

Internal Communication

Employee Name

Al Desortments [ (R

Y Y Y YT YT YTYTYTYTYTYTYY

MyAccess

Contact Us

PoopleSaft Seif Service
MyTime

CARESnet

HR Charter

Job Postings

Admin Services
Procurement Services
K2 Workflow

owL

Business Tech Services
MoveUP Agreement
MoveUr

Employee Handbook
Emal TransUink JOHSC

Event Calendar

September 2017 >
M TWT
b3 ] ™ aonm
4« 5 ¢ 7
112 13 14
18 10 0 N
24 28 M

) 4

P aeem
EBEemmn

View this photo gallary

View all photo galleries

Discontined Mobllicity plan
with Chatr $30.00
unlimited data and calls

Discontinues rogers
employee cell plan 55.00
5 gb data

Delta Heat "'04 Fast Pitch -
POKER NIGHTI!!

View the latest postings

forward to?

Mease choose ane of the answers |

this guestion Mon-Fri
Cooler temperatures 8:00 AM to 4:00 PM
Sack 10 school (778) 375-7575
Fall Service Changes Email Us

Service Desk Portal

Sweaters and boots
Pumpion Spce everything!
Submir View All Polls
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| Love Transit Employee Event 2017

Thumbnails All Pictures  Selected Pictures  »e« Find a file

IMG_7247 IMG_7253 IMG_7269 IMG_7271

Digital Campaign

Internal Communication

IMG_7280
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Digital Campaign

Internet - Daily Hive

DAILYMIVE = dished URBANI: a

fonrCTIUTTN B
W

3 News, Ever

Free bus travel for kids in Metro .\ TRENDING
Vancouver for one week in October e e by
:(ef:‘“"cf"" g num an most C?/nadzan protest

Kids across Metro Vancouver can ride the bus for free during the first week of October. 7 beautiful photos of last

night's epic snowstorm in

From Monday, October 2 to Friday, October 6, TransLink is offering free rides on all buses for
young children and teenagers from Kindergarten to Grade 12.

= Whistler

15



Join us for | Love Transit Camp 2017!

Digital Campaign
You Tube Video

16



Promotional Materials

| @ Transit Camp T-shirt and Backpack




Promotional Materials
| @ Transit Badge and Buttons
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Thank You!

/L

translink.ca TRANS/ LINK




