
Free Rides on Election Day, Nov. 6
Social Media Campaign
RideKC

RideKC developed social media messages to create ongoing 
attention for our free fares on Election Day. After the initial 
announcement, RideKC highlighted:
- Registration deadline in Missouri 
- Registration deadline in Kansas
- Vote and Ride Guide
- Day before reminder 
- Election Day posts



Citizens, Politicians and Media Carry the Message
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Although the total impact of independent mentions couldn’t be 
measured, there were a considerable number of posts on 
Facebook and Twitter by people and organizations. 
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Citizens, Politicians and Media Carry the Message 
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Facebook posts
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Twitter posts



Timing Posts for Maximum Reach
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By serving up relevant messages at the optimum times, RideKC
was able to get good reach:
- Election Free Fares Announcement: 127 retweets
- Missouri registration deadline reminder: 24 retweets
- Day before: 258 retweets
- Election day: 80 retweets



Combined
• August impressions: 148,735

• November impressions: 194,213

• Increase: 30.6%

Twitter
• August impressions: 146,794

• November impressions: 181,033

• Increase: 23.3%

Facebook
• August impressions: 1,941

• November impressions: 14,468

• Increase: 645.4%

Ridership increase (week over week)

• Nov. 6: 47,236

• Oct. 30: 42,208

• Increase: 11.9%

Social Media Statistics
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