STIMULUS+RESPONSE

IS your website
leaving riders behind?

FIVE PAVLOV MUST-HAVES TO GET
YOUR SITE REALLY ROLLING.



STIMULUS+RESPONSE

PUBLIC TRANSIT

We know public transit is all about helping G et m 0 re peO p | e

reduce traffic and creating better communities.
But reducing traffic is never good when it comes

to your website. And, with the growing percent- O n bO a rd W It h

age of daily riders and potential riders that rely on

digital interaction, providing the best experience ] .

is critical. S I Ve

As experts in the transit industry, PAVLOV has We b S ite d eS i n
helped transit agencies across the country g

improve ridership and the transit experience
through proven tools and practice that increase -t . |
usability, length of time spent on-site, trip eS S e n I a S .
planning and customer satisfaction.
MODERN INTERFACE | GEO-LOCATION

RESPONSIVENESS | USER-FRIENDLY | CMS




‘l Clean, modern, consumer-minded
m interface

You've heard people say, “it's not
what you say, it's how you say it.”
We understand there are lots

of things your business needs to

communicate, but your site is as
much a brand ambassador as it

is information.

EXAMPLE

ST. CLOUD METROPOLITAN
TRANSIT COMMISSION

+ Visually appealing design

encourages site usage

+ Motion-style photography
taken locally reflects the brand

MEGRO BUS

Hi there.
Where would you
like to go today?

@ Departure? Amival?

M witst timna?

Today

PLAN YOUR TRIP

STIMULUS+RESPONSE

www.ridemetrobus.com
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2 Trip planner fueled by GTFS feed
m with GPS geo-location

Helping your rider get from

point A to point B shouldn't MBORO BUS
involve them having to search

your entire website and multiple Hi there. Where would you like to go

today?

tables to figure out their route.
@ Daparmarg? Arrvsl? Q i - g_ P

Without proper integration, they al

could miss the point —and the bus. =

At what time?

EXAMPLE

Teduy

ST. CLOUD METROPOLITAN
TRANSIT COMMISSION

PLAN ¥OUS TREP

+ l|dentify riders’ current location
and map the most efficient route
from point A to point B

Robust functionality integrates
timetables, transfers, walking
routes and more into a single
tool

Uses your current General Transit
Feed Specification (GTFS)

transportation schedule data www.ridemetrobus.com




3 m Responsive for mobile devices

Research indicates that nearly

60% of Internet interactions are TEXRail
taking place on mobile smart o
devices. And, if your site isn't

supporting consumers on-the-go,

they might not be going with you.

EXAMPLE

FORT WORTH TRANSPORTATION
AUTHORITY | TEXRAIL

+ Better serve mobile smartphone
users on-the-go

+ Website adapts dynamically
to desktop, tablet and mobile
screen sizes

www.texrail.com
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Warth, acrass northeast
through Nerth Richland Hills and
and into DFW Inter: nal A

by the end of the first year of operation. By

s




STIMULUS+RESPONSE

4 m User-friendly content organization

A site must first be engaging
before it overwhelms the viewer So— = > : o 4 MAPS &SCHEDULES >

i b o
with content. Great sites ST LT N P = &% FARES

incorporate a balance of beauty, SERMICE=
. . L TRAVEL INFORMATION
information and proper navigation.

CUSTOMER SERVICE

EXAMPLE TRANSPARENCY

i ABOUT
HILLSBOROUGH AREA REGIONAL

Sitemag - | DODDLE TRANILAT

TRANSPORTATION AUTHORITY ! ! iy F

data for a new, organized b1}

+ Proven process analyzed site
" ’ NORTH-S e ) i) R

navigation

+ Strategically designed webpages
based on content needs

www.gohart.org
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Content Management System
m for easy maintenance

Your business is about keeping

people on the move. And that =
Ediit Page st
means staying up with changes, : Purchase Passes

announcements and promotions.

A site without a good CMS is like '
L |

a bus without wheels, not going s

+ /0

a nyWhere' WIAS new Ticket Vending Machines (TVMs) make buying bus passes quicker and easier. Look for

TWMs at Crossroads Park & Ride, Medical Center Transit Center and Centro Plaza; other convenient
| e locations coming soon,

EXAMPLE " v 4 pikshie

Temgiste

VIA METROPOLITAN TRANSIT o o ' ' ol ot

[

Page ATtributes

Pareen

Aot ket vinding Machings =

+ Allows editing on an easy-to- c : ) ) : 0 et s o

use system without technical

TWhis Wall Dispenso Activation

knowledge

Hands-on training provided
with a custom manual for
reference

site in beta




PAVLOV

We can make your transit website a
rider’s favorite destination. With our

strategic insights, creative knowhow and

proven industry experience, we can help:

+ INCREASE TIME ON-SITE
+ REDUCE BOUNCE RATE
+ GENERATE REPEAT VISITS

Make sure your marketing itinerary
includes the leader in transit
communications and advertising.

—

BIWe ony BEIT"®

TRAVEL IN GOOD COMPANY

< ( @metro brio

via>  spur*  IRE  1EXRs

DCTA TETRO  EKHART ,er

NTTWA PITVAS f % .

PAVLOVADVERTISING,LLC | FORT WORTH, TX

817.336.6824 | PAVLOVAGENCY.COM






